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Jorgensen Custom Roofing 


Consider the advantages of Jorgensen's Metal Roofing- 
Lightweight and Competitively Priced 


e AVAILABLE IN A VARIETY OF PROFILES AND COLORS 
Four Profiles — Seven Colors 
* EASY TO INSTALL 
No Specialty Trades Required 
e LOW MAINTENACE 
Long Lasting 
e IDEAL FOR HAWAII'S CLIMATE 
Termite - Proof 
e MANUFACTURED IN HAWAII 
Immediate Delivery 


For more complete information and specifications call 841-4281 


EARLE M. JORGENSEN CO. 


STEEL * CULVERT • FASTENERS • GALVANIZING * ROLL FORMING 
2655 Waiwai Loop, Honolulu, Hawaii 96820 * (808) 841-4281 
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Learn the ground rules. 
It could save your life. 


/ / = i 


^r 


Hp 


| — RE" 


Anv construction crew urges you to call the Customer 
working around high voltage Engineering Department at 
power lines at a job site can't 548-5604 for free consultation. 
afford surprises. They will assist in developing 


That's why the Safety Division means by which you can avoid 
at Hawaiian Electric encourages electrical contacts at your 
vou and your crew to know and particular job site. 


obey the 10 Foot Rule which In addition, you will be 
requires construction equipment aided with technical advice, 

to be kept at least 10 feet from inspection and even assistance 
electrical power lines. on entry into certain restricted 


HECOSs Safety Division also HECO facilities. 
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Environmental 
Awareness Education 


A Visual Symposium 


by MICHAEL JAMES LEINEWEBER, AIA 


Why Environmental 
Awareness Education? 
"As Science and Religion attempt 
to make the world habitable and 
existence bearable, the environ- 
mental arts attempt to make the 
world livable." 
A. La Moyne Garside 
Speaking for the Hawaii 
Art Education Association 
"Whether an artist creates a post- 
age stamp, a painting, a corn flakes 
box or a megalopolitan complex, 
the result must be a recognition of 
the combination of the infinite 
questions of the imagination with 
answers from fixed and finite 
physical resources. The means and 
the ends are both part of the land- 
scape and we must realize it." 
John Wisnosky 
Speaking for the 
Department of Art, 
University of Hawaii 
"Architecture is probably the single 
most important factor in the physi- 
cal makeup of our society. If we are 
to make any substantial gains in the 
quality of living, aside from the 
technical advances, we are going to 
have to raise the level of the gener- 
al public's expectations in our 
environmental envelope. It is there- 
fore vital that we educate our youth 
in the quality of architecture and its 
effect on their lives." 
Elmer Botsai, FAIA 
Speaking for the 
Department of Architecture 
University of Hawaii 


"The young people in our schools 


Elmer Botsal, FAIA: "Architecture is probably the single most important 
factor in the physical make-up of our society." 


today have the responsibility of “Whether an artist creates a postage stamp, 
Shaping and presarving спе envie a painting, a corn flakes box or a 

ronment in which they will live to- -Д 

morrow. We have an obligation to megalopolitan complex, the result must be a 
provide them with every available і i 

means of developing and refining recognition of the combination of infinite 

their sense of awareness to the questions of the imagination with answers 

pod i nde E AyrA ane from fixed and finite resources . . ." 


man-made environment. Because 
perceiving, thinking and feeling are 
equally stressed in any creative John Wisnosky 


Continued on Page 7 
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This 

beautiful new ў 

Honolulu restaurant MESE 
believes in Ceramic Tile ‘=m 


à A Wo oe aC um. 
Ceramic Tile beautifies this restroom 


The Honolulu Old Spaghetti Factory is No. 15 in that organization's 
chain of restaurants. Diners in Oregon, Washington, California, Utah, 
Colorado, Idaho, Missouri and Louisiana previously have learned to 
their pleasure that the Old Spaghetti Factory means excellent old and 
new world food and beverages served in delightful surroundings at sur- 
prisingly low prices. 

And wise use of Ceramic Tile is a part of the successful Old Spaghetti 
Factory formula. Simple, practical Ceramic Tile on walls and floors of 
George Pallotta, Jr. big and busy kitchen here makes that vital area easy to keep clean— 


Manager lastingly bright—with endurance to stand up to hard use without show- 
ing wear. Yes, Ceramic Tile—lowest cost material of all for the life of the installation. 


Then in restrooms Ceramic Tile again for enduring quality—this time in luxurious, colorful, 
gleaming beauty. 


Yes, Manager George Pallotta, Jr. is rightfully proud of both food and facilities the Old Spaghetti 
Factory in the Ward Warehouse now brings to Honolulu for the enjoyment of residents and visi- 
tors alike. 


CERAMIC TILE, MARBLE & TERRAZZO BELONG IN HAWAII 
These great materials, more and more are getting major attention from developers of the finer buildings 
of all kinds here as they work with architects, interior designers and contractors. Helping, too, are the 
qualified, reliable contractors who take part in their own industry-wide Tile Promotion Program... peo- 


ple ready with ideas, accurate estimates, up to the minute industry developments and on time delivery to 
fit your schedules. 


Contact any of these Promotion Program participants: 


A-1 Tile of Hawaii Corp. 682-4576 Lani's Tile Co. 235-1144 

Atlas Tile Inc. 839-7403 Logan Tile Co. 262-5754 

Classic Tile Corp. 841-6893 Nan-Cor Tile Company 488-5591 
Costa, Hank Tile Co. 533-4989 Pacific Terrazzo & Tile Corp. 671-4056 
Custom Ceramics 538-3537 Pacific Tile Co., Inc. 841-8534 

Hawaii Tile and Marble 839-5102 Pezzani, Bob Ceramic Tile 261-1580 
Honolulu Roofing Co. Ltd. 941-4451 Sato, Robert Ceramic Tile 841-8811 
Kunishige, S. Tile Contractor 734-3340 Wichert Tile Ltd. 955-6631 


Tile, Marble & Terrazzo 
ARCHITECTS, DESIGNERS, BUILDERS, Please Note Industry Promotional 
Every week in advertising in the Honolulu Sunday Star Bulletin & Advertiser Hawaii's 


Program 
tile contractors call special attention to you with this message: Attention: John P. Brack 
"Building? Remodeling? Redecorating? Honolulu, Hi 96817 


Ask your architect, designer or builder about the beauties and values of Ceramic Tile." 1405 N. King Street, Suite 302 


Environmental Awareness Education 
A Visual Symposium 
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process, it would seem logical that 

one of the best approaches to the 

development of perceptual aware- 

ness to environmental needs would 
be through Art Education." 

Violet A. Scott 

Speaking for the 

Honolulu Academy of Arts 

Art Center 


"The State Foundation on Culture 
and the Arts is deeply convinced of 
the necessity and importance of the 
role of the arts in achieving greater 
satisfaction in life and in society 
and toward the continued human- 
ization of the race. It is dedicated to 
the exposure and involvement of all 
children of all ages to experiences 
and activities in all art forms, as an 
integral and ongoing part of their 
education. Only with fully devel- 
oped senses and perceptions, im- 
agination and creative powers, and 
the ability to discriminate between 
the good and the less good, will 
they rise to the potential with which 
they are endowed, and make con- 
tributions throughout their adult 
lives, which society and humanity 
has the right to expect... " 
Alfred Preis 
Speaking for the 
State Foundation on Culture 
and the Arts 


"Our architecture, at once, influ- 
ences our health and spirit, and re- 
flects our values. Changes in our 
architectural environment create 
significant physiological and emo- 
tional reactions within us. The Ha- 
waii Art Education Association is 
timely in leading efforts toward 
teaching awareness of Hawaii's 
built environment in the K-12 sys- 
tems. There is the possibility to 
equip each citizen with the skills 
essential to dealing positively in his 
or her part in shaping the architec- 
tural environment." 
L. Dixon Steinbright, AIA 
Speaking for the 
Hawaii Society 
American Institute of Architects 
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"The Hawaii Chapter of the Ameri- 
can Society of Landscape Archi- 
tects is convinced that art and 
environmental education at an ear- 
ly age continuing throughout life is 
of utmost importance. Environ- 
mental awareness by children and 
the general public, as well as the 


that is ours to enjoy in Hawaii. He 
felt that this unique setting is the 
reason for much of the charm and 
beauty of our towns in Hawaii, and 
that this setting can only be com- 
promised so far, before it is irre- 
versibly spoiled for our children. 
Next, Donald Wolbrink spoke on 


“Our architecture at once, 
influences our health and 
spirit, and reflects our values." 


L. Dixon Steinbright, AIA 


landscape architect’s continued 

education, are vital to a healthy 

community. Because of this com- 

mitment, we are happy to be here 

to co-sponsor this symposium on 

Environmental Awarness Educa- 

tion and appreciate the work of the 

sponsoring organization, the Ha- 
waii Art Education Association." 

Thomas P. Papandrew 

Speaking for the 

Hawaii Chapter, American 

Society of Landscape Architects 


Pulling the subject together in a 
recent symposium sponsored by 
the aforementioned groups were a 
variety of commentators. Emiko 
Kudo introduced the program for 
the Hawaii State Department of 
Education by speaking on Environ- 
mental Awareness Education pro- 
grams in our state schools. 

Next followed a series of visual 
presentations on Hawaii's natural 
and built environment. This se- 
quence of four slide shows started 
with some of the best photographic 
work done in the islands, in a slide 
lecture on "Our Natural Heritage" 
by Robert Wenkam. 

Pulling some slides that were 
pretty "historic" in their own right, 
from out of his desk drawer, Wen- 
kam depicted the unique environ- 
mental setting and natural beauty 


"The Shaping of Open Space" and 
Children's Perception of Open 
Space. Beginning with his own boy- 
hood impressions of farm life, Wol- 
brink then illustrated some of Ha- 
waii’s important landscaped open 
spaces, such as Kapiolani Park, 
Thomas Square, and Ala Moana 
Park. He also traced his involve- 
ment in the evolution of Hawaii 
State Land Use Law up to the pres- 
ent coastal zone and statewide 
planning initiatives. 

Francis Oda next made a pres- 
entation on "Our Urban Environ- 
ment." His contention was that our 
natural environment can be pre- 
served through careful urbaniza- 
tion. Oda also offered a view that 
urban design is a phenomenon 
dependent on widespread educa- 
tion for its effective evolution into a 
collective political art form. 

Conversely, without Environ- 
mental Awareness Education, Oda 
felt that good urban design in a 
democracy was impossible. In 
summarizing, Oda took a very real- 
istic look at currently preferred 
modes of urbanization, along with 
our dependency on the automobile 
to achieve these modes, and then 
reviewed some alternative urban 
configurations that might satisfy 


Continued on Page 8 
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Emiko Kudo: A program for the Hawaii State Depart- Donald Wolbrink, FASLA: Boyhood impressions of 
ment of Education. farm life. 


Francis Oda, AIA: Urban design as a phenomenon and Aase Erikson, Ph.D.: “Visual literacy" and working with 
a collective political art form. children. 
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Val Ossipoff, FAIA: Star Wars and 
outer space. 


our current expectations in terms 
of density and mobility. 


Vladimir Ossipoff concluded the 
visual presentations with his own 
views of "An Architects Environ- 
ment." In beginning with an inter- 
galactic "Star Wars" environment, 
Ossipoff explored both the infinite 
as well as the finite elements of 
space, and how it was used and 
defined at many levels of size and 
scale. Drawing on examples from 
his own work as well as work of 
others which he admired, Ossipoff 
presented a wealth of visual mate- 
rial. 


The conclusion of the program 
was a national view on architecture 
and environmental Arts in Educa- 
tion, provided by Elmer Botsai, 
FAIA, currently president, Ameri- 
can Institute of Architects, and 
Aase Erikson, Hon. AIA, national 
coordinator, Architects in the 
Schools Program, as well as direc- 
tor of Educational Futures, Inc., 
Philadelphia, and  Built-Environ- 
ment Education Center, Philadel- 
phia. 

Botsai traced the perception of 
urban development as the subjuga- 
tion of nature, or the U.S. pioneer 
ethic. This development produced 
an essentially urban society, in 
which the creation of spaces 
through works of architecture is so 
pervasive that it is either taken for 
granted or not recognized. None- 
theless, maintained Botsai, civiliza- 
tions are known and ultimately 


Continued on Page 10 
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Residential second mortgages. 12% Annual 


Percentage Rate. Affordable money with the 


most flexible terms anywhere. 


Talk to Amfac Financial about a home equity 


loan. See how where you live can help you 
live better. 


dAamfac 


FINANCIAL 


Downtown 

Amfac Center Shopping Mall 

Queen Street between Fort & Bishop 
Phone: 546-2952 


Ala Moana Center: Ala Moana Building 
3rd Floor Mall / Phone: 941-9161 


Kaimuki: 3617 Waialae Avenue 

Phone: 735-2477 

Waipahu Shopping Village 

94-226 Leoku Street / Phone: 671-4547 


HAWAII MARBLE & GRANITE CO., LTD. 
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For True Elegance 


NATURE'S BEST AND MOST DURABLE MATERIALS . . . 
NATURAL MARBLES AND GRANITES. 
SURPRISINGLY COMPETITIVE IN COST 

TO ITS PLASTIC IMITATIONS. 


HAWAII'S BEST EQUIPPED NATURAL STONE DEALER 
SERVING HAWAII FOR 40 YEARS 
650 КАКО! ST. / HONOLULU, HAWAII 96819 / PHONE 847-2695 
" T а 


WANG * ULLA 
= 4-80 мрт. 21 


. . . your specifications 


At 480 words a minute, WANG's computerized type- 
writer and Ulla Bragaw's team of word processors can 
relieve Hawaii's architects, engineers and their over- 
worked secretaries from tedious typing chores. 


word . 
processing 
Hawai 
566 Alexander Young Building Honolulu, Hawaii 
Tel. 524-6741 


Environmenta 
Awareness 
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judged by their architecture. De 
spite the “status” of architecture as 
a reflection of our society, Botsai 
maintained that there was a nearl 
total lack of understanding of archi- 
tecture as art. 
Botsai concluded with a series of 
concrete proposals, one of which 
was a statement that the American 
Institute of Architects and the Uni- 
versity of Hawaii would be bringing 
specific educational options to 
educators in the State of Hawaii. 


Botsai then introduced Dr. Erik- 
son, as a leader in the field of archi- 
tectural education. Erikson con- 
gratulated the attendees, and the 
State of Hawaii in general, on the 
level of interest in art and architec- 
tural education. She observed that 
the University of Hawaii School of 
Architecture was, to her knowl- 
edge, the first in the county to begin 
teaching environmental awareness. 

Erikson stated that awareness 
was the essential first step in 
understanding, acting, and conse- 
quently bringing about change and 
the humanizing of our built environ- 
ment. Erikson felt that the issue of 
“visual literacy’ had to be ad- 
dressed in the schools, using archi- 
tects as consultants, and at the 
same time training architects to 
communicate with children, sensi- 
tizing them to the opportunities and 
demands of working with children. 

Erikson concluded with her own 
firsthand observations of success- 
ful programs around the country, 
and the awareness that these pro- 
grams engender of the role and use 
of architects in shaping our built 
environment. She noted especially 
the small scale and growing in- 
volvement of architects in the con- 
servation of urban environments 
through renovation of the existing, 
often small buildings which have 
contributed so much to our percep- 
tion and enjoyment of the environ- 
ment. 
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AGE COMPRESSORS K-LINE COMPRESSORS 


А complete. self-contained air System ugged, higher horsepower. iir cooled, No 


Built-in performance features such as Ring- Water or drain lines. Quiet. low lift-type 
Flow lubrication, Which force feeds oil to concentric ring-caged valve assemblies, in- 
every wearing surface; high efficiency terchangable I-beam їуре connecting rods. 
Waüter-type valves; Timken tapered roller replaceable Precision steel backed, babbited 
main bearings All add ир to long life. with connecting rod bearings Ring Flow 


minimum Maintenance, |5 to 200 HP. Air lubrication force feeds oil to every wearing 
9r water cooled 


surface Completely engineered packages, 
base mounted or as pump only. 25 to 125 
P 


ROTARY-SCREW COMPRESSORS 
Quiet. Noise level ratings well under W alsh- COMPRESSOR AIR DR YERS 

Healy requirements. A single-stage positive Air cooled refrigeration type. 35°F Pressure 
displacement type. It has only two rotating dew point Regular line to 2000 сіт. K-A 
Parts, making the Operation free of Vibra- will dry compress air at 100 psig to à pres- 
tuon and the pulsation of compression. Each Sure dew point as low as 35 F. Some models 
is designed for 24 hour continuous service designed to handle air-in temperatures up 


at rated pressure with constant efficiency to 130°F ai ambients to 110 F. Some service 
Easy to install. 15 to 200 HP. Air Or water Pressures up to 300 P818. Ask for bulletin 
cooled K AR71I 


TWO-STAGE COMPRESSOR FREE CATALOG! WE'LL MAIL IT! CALL 839-9021 


AMFAC DISTRIBUTION CO., LTD, AN 


Was ROCHER 


2846 Awaawaloa St., Honolulu, Hawaii Phone 839.9021 
Kauai 335.5475 Maui 877-5957 


* Interior Office Partitions 


* Tub-master tub & shower doors М 


* Built-in ironing centers 
* Skylights 


PRODUCTS-HAWAII 


all available through 


T.R. COMPANY 
1517 Kapiolani Blvd. 
Honolulu, Hawaii 96814 
PHONE 949-201] 


Most items in stock! 
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LAURELS 


HS/AIA Merit Award 
Renovation 


ISLAND FEDERAL SAVINGS & LOAN 
DOWNTOWN BRANCH 


Ishihara Oda Wong & Partners, Architects 


CLIENT: 


PROBLEM: 


PROGRAM: 


COMPLETION 
COST: 


CONTRACTOR: 


FURNITURE: 
ARCHITECT: 


Island Federal Savings and Loan 
Association 


The building housing the branch 
had been recently remodeled with 
a historic theme, and is within the 
historic district of Chinatown. The 
design of the interior, therefore, 
had to accommodate the modern 
equipment and efficient customer 
processing required by savings 
and loans, within an environment 
which was syn.pathetic to the 
character of the building. 


Required stations: 6 tellers, 2 new 
accounts, 1 manager, 1 busi- 
ness agent, future desk. 

Check writing counters 

Customer waiting 

Four computer terminal areas 

Machine counter and file area 

Staff room with kitchenette 

Appropriate air conditioning Sys- 
tem connected to existing air 
handler 

Appropriate lighting system con- 
nected to existing system 

Appropriate signage and graphics 

December 1977 

$49,626 

Robert M. Kaya Builders, Inc. 

Martin & MacArthur Enterprise, Ltd. 

Ishihara Oda Wong & Partners, 
Inc., fka Group '70 Lab, Inc. 


EXISTING 6 X 18 BEAM | 


SITE & FLOOR PLAN 
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NUUANU AVE 


6 LOUNGE SEATS 
$ CHECK WRITING COUNTER 
10. FUTURE DESK 


11. STAFF ROOM 


EXISTING 6 X 14 POST 


REMOVED PLASTER FROM 
EXISTING RED BRICK WALL 


FILLED IN EXISTING 


OPENING IN WALL WITH 
MIRRORED GLASS '' WINDOW” 
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NEW PLASTER CEILING — 


FLUTED KOA COLUMN 
ENCASING EXISTING POST 


AREA 
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Jury Comments: 


The jury wishes to commend the successful endeavor 
to combine contemporary design with traditional furni- 
ture elements. The furnishings are the outstanding de- 
sign feature, achieving the fluid mixture of contempo- 
rary with traditional. 

The entrance transition could have had more clarity 
and the ceiling lighting seemed unresolved. 


HS/AIA Merit Award 
Commercial 


ISLAND FEDERAL SAVINGS & LOAN 
WAIMALU BRANCH 


LAURELS 


Ishihara Oda Wong & Partners, Architects 


A Solution to a Typical Problem: 

The design of a commercially viable office and rental 
structure within the strictly defined building envelope 
of a community shopping center. 


REQUIREMENTS: 1—A facility of 6,000 square feet, 

approximately 3,000 square feet to 
be used by Island Federal, the re- 
mainder to be leased until the 
space is needed for expansion 
purposes. 
2—Accommodations for 4 tellers 
and 1 manager, with space and 
electrical provisions made for 2 
additional tellers. 
3—An animal exhibit to be a focus 
of interest for all persons in the 
shopping center. 
4—A community room to be used 
for meetings, art classes, lectures, 
which may be held at times when 
the savings and loan is closed. 


EXTRAORDINARY 1—Ап explicitly defined rectangu- 
CONDITIONS: lar building envelope of 6,000 
square feet in area with an agreed 
height consistent with the heights 
of adjacent shopping center build- 
ings. 
2—The soil condition at the site 
was such that a possible 4" to 6" 
settling of the building had to be 
prevented. 


SITE: A detached rectangular parcel lo- 
cated at one end of the shopping 
center. The site faces a sea of cars 
with minimal landscaping and with 
a narrow perimeter sidewalk. 


SOLUTION: In order to create exterior and in- 
terior spaces for shoppers which 
might offer a richness of experi- 
ence not otherwise available in the 
shopping center, extended nego- 
tiations were held with the devel- 
opers and their architect to allow 
use of the space of several parking 
spaces abutting the building for a 
landscaped animal exhibit, and to 
allow us to break out of the 
prescribed rectangle on the front 
of the building. 


Continued on Page 16 Wu . 
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Jury Comments: 
The jury acknowledges creative reuse of corporate 
identity and imagery. Innovative design, incorporating 
an existing lineal building and exposing interesting in- 
ternal elevations. 

Some jurors felt that the greenhouse is a contrived 
element. 


01 
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SERVICE AREA SUBLEASE "B" 


15 


Great 


business 
sense: 


A corporate 
discount 
at Hertz 


Open a corporate account with 
us and make traveling a 
pleasure. You'll get discounts on 
any Hertz car you rent with 
fewer hassles at airports. And 
you get your choice of billing 
systems. There’s no charge to 
open an account. So join the 
No. 1 Club, and drive a quality 
Hertz car on all your trips! 


To establish a Hertz Corporate 


Account, phone 


922-6449. 
Hertz rents Fords and other fine cars 


( From the 
Neighbor Islands, 
please call collect.) 


THE IDEAL 
DRY COPIER 


MITA COPYSTAR 
MODEL 500-D 


Lt 


ONLY ON LEASE 
OUTRIGHT PURCHASE $1395 


Mita copies have the 

blackest blacks and the brightest 

whites in the business. Smudge free copies that feel 
good! Сап be written on immediately. Has a multiple 
copy selector feature, too! See a demonstration now! 


HONOLULU 
740 ALA MOANA 
524-0220 


KAHULUI 
261 LALAO STREET 
877-7331 


HILO 
101 HOLOMUA 
935-5401 
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Commercial 


ISLAND FEDERAL WAIMALU BRANCH 
Ishihara Oda Wong & Partners, Architects 


Continued from Page 15 
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The opposite diagram describes the given condi- 
tion as described in lease. 


The definition of entries to the building and the 
allocation of the parking spaces to landscaping 
began to define spaces where people could walk, 
sit and enter. This definition also served to imply 
the separation of tenants from Island Federal (sep- 
arate entrances) still allowing a consistent future 
image when Island Federal occupies the entire 
building. 


A solarium window was strung along the walking 
area as a place of exhibition and an enticement to 
enter. The animal exhibit was located in the for- 
merly designated parking area to give people a 
reason to sit and watch. 


Finally landscaping was extensively used to more 
clearly define spaces, to emphasize interior/ex- 
terior relationships and for shade and color. For 
example, the addition of 3 trees in front of the so- 
larium windows provided a clear separation of the 
pedestrian walk from the parking area. The play of 
these trees on the surface of the solarium window 
promises to add a dimensional quality to the fa- 
cade in terms of motion, color, light and shade 
(which will improve as the trees mature). The de- 
sired result is a "sense of place" or the creation of 
a place at the edge of this large parking area in the 
middle of a suburban shopping center which is 
somehow identifiable and pleasant. This "place 
making" was our underlying concept in creating a 
building within the explicitly set rectangular 
parameters of this problem. 


We continued an interior planning scheme which we 
initiated at an earlier branch in order to maximize per- 
sonal interactions between employees and savers as 
follows: 


4 


Stand-up transactions were eliminated іп favor ої 
sit-down transactions and teller counters were 
eliminated in favor of desks. 

All machinery normally located in the workroom 
beyond public view was placed behind the tellers 
so that tellers and customers could maintain visual 
contact during all transactions. 

The branch manager's desk, normally in a private 
rear area, was situated near the entrance as a re- 
flection of his expanded role of greeting cus- 
tomers. 
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Handcrafted Hi-density 


COMPLETE COLOR FLEXIBILITY 
CONCRETE Floor Tile and Pavers 


Now Manufactured Locally On THE BIG ISLAND 


VITAL DATA: 


Bldg. Area: Island Fed': 3,120 sq. ft. 
Leased spaces: 2,880 sq.ft. 


Cost: Building: $378,762 


Landscape: 8,000 
Furniture & 

equipment: 23,400 
Monkey cage: 19,146 


Contractor: S. мапе, Inc. 


Completion: Sept. 30, 1975 


Consultants: — Structural— 
Sato & Kuniyoshi 


Landscape— 
Walter Kimura and 
Associates 


САС СЕТЕ MAWAN, ME. 


ВОХ 3096 WAIKOLOA VILLAGE KAMUELA, НІ. 96743 PH. 883-9300 


Electrical — 
Bennett & Drane 


Mechanical— 
Philip Wu & Associates 


Р ан 
ГЛ Your Key to Better Living ¥ 
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We at Kenneth Shioi and Company know how to 
execute your plans into exactly what you had in 
mind. We're specialists at new home construction, 
home improvements, roofing and any other quality 
general construction. 


Call us when you want the job done right and get 
thirty years in business know-how for your client. 


KENNETH SHIOI & C0, LTD. 


Oahu: 98-720 Kuahao РІ. 


Pearl City, Hawaii 96782 “at 
Phone: 487-2441 Meus кел 


Kauai: Lihue Industrial Park — = е и 
Phone: 245-3975 Contractor's License T iiini 


No. ABC388 iil 
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CONSTRUCTION 


CILO and AIA 


Legislative Effectiveness 


by GLENN MASON, AIA 


In February 1977, the Hawaii Soci- 
ety/AIA voted to join the Con- 
struction Industry Legislative Or- 
ganization for a two-year trial mar- 
riage. Just prior to that vote the 
February 1977 Hawaii Architect 
carried an article by this writer, 
which described the organization 
and discussed the pros and cons of 
HS/AIA becoming a paid and 
active member of CILO. At that 
time, certain great pluses were 
seen in supporting CILO, and some 
important questions remained 
which were not answered. 

The halfway point in this engage- 
ment is well past and at the Novem- 
ber 18 State Convention we will 
have to make the decision to get 
married, end the engagement, or 
simply to continue the trial a little 
longer. Let's examine the results of 
the last legislative session and the 
more "day-to-day" aspects of the 
relationship. 

Undoubtedly the biggest contro- 
versy and disappointment to HS/ 
AIA was CILO's lack of support on 
S.B. 1160, the A-E Selection Bill. 


18 


This bill was perhaps the focal 
point of HS/AIA legislative activity 
in the last legislative session. At a 
duly called and publicized meeting 
we voted unanimously for support 
of the bill. In an election year, with 
legislators hungry for campaign 
dollars, the powerful CILO's non- 
support of the A-E Selection Bill 
may have been tantamount to kill- 
ing it. So where does that leave the 
HS/AIA? 

The responsible policy-making 
body of CILO is its board of direc- 
tors. This group is composed of at 
least one director from each of the 
islands and the seven different 
membership categories—HS/AIA 
is in the "Design Professionals" 
category—plus additional mem- 
bers based on the number of mem- 
bers within that category. To insure 
that no one group can dominate the 
others, a maximum of six directors 
is allowed from any group. 

It is very important to the follow- 
ing discussion to realize that a par- 
ticular representative is neither 
nominated nor elected solely by 


members of that category but rath- 
er by the general membership of 
CILO. While it is assumed the peo- 
ple elected to the board will repre- 
sent the majority viewpoint of that 
industry segment, it is clear that 
this easily may not be the case. 

In addition to the decision-mak- 
ing board, CILO is composed of a 
support infrastructure which in- 
cludes its staff and various commit- 
tee structures. The six major com- 
mittees include the Legislative Poli- 
cy Committee, political action, 
membership, program, finance and 
personnel committees. The com- 
mittees have a broad representa- 
tion system similar to that of the 
board. Alan Holl AIA, HS/AIA 
president, is presently on the Leg- 
islative Policy Committee. 

To begin the machinations, AIA 
and Consulting Engineers Council 
members of the Policy Committee 
brought up the A-E Selection Bill 
for consideration. To quote from a 
letter by Gordon Scruton, chairman 
of the committee: 


“The matter was referred to the Con- 
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sumer Affairs and the Budget and CIP 
subcommittees who recommended ap- 
proval. The Policy Committee agreed 
and presented it to a general member- 
ship meeting where only one person 
spoke against it. The Policy Committee 
moved it up to a priority item and 
presented it to the board. The board 
deleted it entirely from the program 
because it was stated that design 
professionals themselves were badly 
divided over the issue and the CILO 
should not take a position until they got 
their act together and were really sure it 
was what they wanted. 

The design professional organiza- 
tions ... went back to their members. 
Through resolutions and official votes 
... they voted overwhelmingly for sup- 
porting the bill. The AIA, CEC, Ameri- 
can Institute of Planners, and American 
Society of Landscape Architects were 
unanimous in their support while the 
Hawaii Society of Professional Engi- 
neers and the American Society of Civil 
Engineers voted 90 percent in favor. If 
there were a significant number of de- 
sign professionals who opposed the 
measure they had plenty of opportunity 
to express themselves in their own 
organizations. 

The Policy Committee discussed 
again the issue in great detail and final- 
ly voted unanimously to recommend 
that the board reconsider its previous 
action and add this to the official CILO 
Legislative Program. But the board 
went into executive session (so no one 
would know how they voted) and re- 
fused to make even a "paper endorse- 
ment" or make any amendments to 
take care of any problem areas." 


One other point: CILO endorse- 
ment of S.B. 1160 and H.B. 1449 
would not have jeopardized any of 
CILO's 1978 legislative goals and 
objectives. 

So what happened in that closed 
door session? Exact alignments are 
uncertain but it is known that the 
representative of the design pro- 
fessionals category to the board 
opposed the bill—he was, incident- 
ally, that “опе person" who spoke 
against the bill at the CILO general 
membership meeting. This individ- 


Continued on Page 20 
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GenuWood Il 


wood flooring/vinyl bonded 
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Real hardwood. «я 
Вопаеа іп 
durable vinyl. 


Elegant wood flooring, lustrous 
and warm yet as easy to main- 
tain as a kitchen floor. An 
invisible shield of tough, easy 
to clean vinyl protects from 
scuffs, scratching and spills. 
GenuWood 11 wood flooring/ 
vinyl bonded is more resistant 
to abrasion than vinyl tile and 
vinyl asbestos, and will not 
show wear or traffic patterns. 
GenuWood Il sandwiches care- 
fully selected hardwood ve- 
neers between a thick surface 
layer of permanently bonded, 
invisible, moisture resistant 
vinyl and core layers of fiber- 
glass and vinyl. 


CHOOSE FROM A 
DESIGNER COLLECTION 
OF SPECIES & PATTERNS. 


paul rasmussen, inc. 


VISIT OUR NEW LOCATION 


422 keawe st./honolulu/phone 521-3818 


e Атеісо 
@ Elevator 


Amelco Elevator Service. 
You're sure of the 
ups and downs. 
No runarounds. 


You get BOTH the fastest service in emergencies AND the lowest cost 

for complete preventive maintenance. A good safe way to go. Take a look 
at your elevator service costs now. Then get a fast free estimate of the 
savings. Call 845-3291 


4 > Amelco Elevator 
An Hawaiian Company 


v 2308 Pahounui Drive / Honolulu, Hawaii 96819 / Phone 845-3291 
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Maui Intercontinental Hotel at Wailea 


Solid Citizen of the Neighbor Islands! 


Ever think of Concrete as a conservation material? It is, you know. It's a 
re-cycling of Hawaii's most plentiful resource, our soil and rocks. And it needs 
no oil-based products to protect it from termites. Termites hate it. 


Especially on the Neighbor Islands, Concrete's long range economy is the 
logical answer to future building needs, low rise or otherwise. And when you 
combine economy with logic, you get eco-logic. Concrete's about as 
ecological as you can get! 


Developer, architect, builder, and woodman — SPARE THAT TREE! 


i = um m | 
CEMENT AND CONCRETE PRODUCTS INDUSTRY OF HAWAII 


CILO 


Continued from Page 19 


ual, who is also a member of AIA, is 


a long-time and hardworking CILO 
member held with respect espe- 
cially among the "old guard” in that 
organization. The immediate past 
president of CILO, a structural 
engineer, also spoke against the 
bill. Who else? This outsider can't 
say. 

Clearly, however, the represent- 
ative of the design professionals 
did not stand up for what all prima 
facie evidence pointed to as over- 
whelming support of the A-E Selec- 
tion Bill. A structural change in the 
CILO board election process is vital 
if the much-touted democracy of 


it appears that the Society has 
been delivered many invaluable 
services—and one big slap in 
the face. 


the organization is to be at all be- 
lievable. 

The board's vote may be viewed 
as an indication of a much broader 
trend. CILO began in September of 
1964 as a small group of contrac- 
tors who volunteered their services 
in the areas of political activity and 
legislation. It is a much different 
group today. Indeed, in 1975 CILO 
came out in active opposition to an 
A-E Selection Bill. It may be small 
consolation, but negative to neutral 
is still a vector with positive compo- 
nents. Even the executive commit- 
tee of HS/AIA was, a few years 
ago, an opponent to changes in the 
selection process. The Society 
itself is undergoing metamorpho- 
sis. 


The question becomes then, 
whether or not the Society is willing 
and patient enough to work within 
that CILO system to affect changes 
within that forum. Our influence has 
had some effect and could be 
greater if we had a significantly 
greater number of AIA firms in the 
CILO ranks. 

We have certainly benefited from 
CILO in some of the ways promised 
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in our original debates over mem- 
bership. The organization waded 
through 4,000 bills that were 
offered in the last legislative ses- 
sion to focus on the ones of interest 
to components of the construction 
industry. 

It introduced us to the realities of 
legislative lobbying, it kept track of 
the bills, did research, plumbed 
components of the industry for re- 
actions, took positions and pushed 
them in its typically adept manner. 

Certain individuals within the 
CILO even helped us draft and pur- 
sue our support of A-E Selection. 

Some members of HS/AIA 
learned a lot, which, let us hope, 
will continue to aid us in a quest for 
more voice in our own and Hawaii's 
fate. 

It appears that the Society has 
been delivered many invaluable 
services—and one big slap in the 
face. On this evidence it is still diffi- 
cult to assign a verdict to the past 
16 months experience. 


One adjacent topic is germaine 
to this discussion. Many of those 
invaluable services enumerated 
were never utilized for many rele- 
vent bills. 

If one views the totality of the 
HS/AIA effort in the second ses- 
sion of the Ninth Legislature it be- 
comes painfully obvious that in 
most cases the Society took no 
position at all. 

Many of the bills of importance to 
the construction industry were not 
of direct design concern to archi- 
tects but were bills dealing with 
business concerns which affect all 
architects in one way or another. A 
good example is the reserve ratio 
experience rating for unemploy- 
ment compensation payments, but 
it is only one of many. 

We are basically a NO POSITION 
organization in many instances. 

It may behoove architects to take 
a firmer stand on many issues, but 
we have been limited by lack of 
experience, time, and funds. Jim 
Reinhardt, AIA, HS/AIA presi- 
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dent-elect, has been placed in 
charge of a group responsible for 
plotting possible courses of action 
the Society might take to increase 
its effectiveness in this regard. 


Included in the scope of that 
examination will necessarily be the 
relationship of CILO to HS/AIA. 
Methods of presenting issues to 
and polling AIA members will have 
to be discussed. A goal of setting 
general policy positions for the 
executive committee to follow in 
taking public stands must be estab- 
lished. All these are issues related 


to our involvement with the Con- 
struction Industry Legislative Or- 
ganization. 


In this writer's opinion, we've had 
a mixed bag of results so far. Let's 
face the fact that architects right 
now need some help on the legisla- 
tive front. CILO is helping us. We 
must fight like hell to counter a bad 
blow—but covering up and leaning 
on the ropes isn't the way to coun- 
terpunch. | think it is worth another 
limited engagement to see if we can 
make some more progress from 
within. FA 


consider cork 


] v 
ork-o-Plast 
bonded vinyl/cork flooring from 

Sweden. This new concept in 
flooring combines the warmth and 
classic beauty of cork with the 
durability and carefree maintenance 
of a pure vinyl wear surface 


More information call Ron Tuttle, Flooring 
Products Manager. 


ALOHA 


STATE SALES CO., INC 
2829 Awaawaloa St. Ph. 833-2731 
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The Hawaii State 
Bar Association 
Annual Directory lists, 

with photos, some 1,500 
members of the Hawaii 

Bar, plus student 

members enrolled in the 
School of Law at the 
University of Hawaii. It also 
features a telephone directory 
of various public and private 
contacts frequently required 
by lawyers. 

For the first time, the 1978 
edition is being made available for sale 
by permission of the Association. The 
price is $10 per copy postpaid. When 10 or more are 
ordered at one time and accompanied by single 
payment, the price is $9 per copy. Payment must 
accompany all orders. Tax is included in the price. 


| کے 

war Crossroads Press, Inc. | 

e ے‎ P.O. Box 833 і 

Ve == Honolulu, Hawaii 96808 ү 
~ 

ae { 

Enclosed is $ for copies of the 1978 Hawaii 

State Bar Association's Annual Directory. 1 

Name: і 

Address: 

Orders will be sent by third-class mail. Mainland orders requiring the speed of і 

first-class delivery should add $1 рег copy for extra postage. і 
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NEW MEMBER 


HENRY J. LAGORIO, AIA Member; 
Department of Architecture, Uni- 
versity of Hawaii; M.A. in Architec- 
ture, University of California/ 
Berkeley. Wife: Natalie C. Lagorio. 
Transfer from the Northern Califor- 
nia Chapter AIA. 


Classified Notices 


Call 521-0021 to place a classified ad. 


EXECUTIVE OFFICE 


Beautifully decorated and ideally lo- 
cated. Villa Prof. Plaza Suite 301 has 774 
sq. ft., window-wall to a large lanai, 2 
entrances, parking available on same 
floor. Available for $750/month lease. 
Owner will consider sale. Ideal for profes- 
sional, medical, real estate or office for 
small sales staff. Could use as two offices 
of 600 and 147 sq. ft. See and really 
appreciate. Call 941-4414. 
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A solar 
system is only 


Rheem, PPG, Grundfos, Heliotrope General, Fulflo. 


These are names that have been well respected in 
the building trade for years. 

That's why, after extensive research and testing, The 
Gas Company looked to these name brands when 
we selected the components for our solar water 
heating system. 


Our solar collector panels, designed and manufac- 
tured by PPG Industries, feature tempered glass and 
all-copper absorber plates and waterways. And the 
high density insulation of our Rheem storage tank 
offers twice as much heat retention as an average 
water heater. 


as good as its  . 
components, 


i 0 THE GAS COMPANY 
* "m 
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The stainless steel Grundfos pump is water lubricated, 
quick starting, quiet and efficient. And our Fulflo 
water filter prevents sediment from fouling the solar 
panels and pump. 

Add a Heliotrope General differential thermostat 
and insulated copper tubing, and you can see that 
The Gas Company's solar system is designed with 
both reliability and durability in mind. 

It's no accident that The Gas Company chose 
components manufactured by firms with time- 
proven reputations. After all, we've been serving the 
community for more than seventy years ourselves. 


Call Mark Hertel at: 


SOLARS2 
DIVISION OF e 


« 


548-2166 


A PACIFIC RESOURCES. ING. COMPANY 


An equal opportunity employer 


"1mm? 
LEX SCRIPTA 


Law 


Professional Engineer 
Antitrust Decision 


On April 25, 1978, the Supreme 
Court of the United States decided 
the case of the National Society of 
Professional Engineers v. United 
States in favor of the Department of 
Justice. 

The United States brought this 
civil antitrust suit against NSPE in 
1972 "alleging that members had 
agreed to abide by canons of ethics 
prohibiting the submission of com- 
petitive bids for engineering serv- 
ices and that, in consequence, 
price competition among the mem- 
bers had been suppressed and 
customers had been deprived of 
the benefits of free and open com- 
petition. The complaint prayed for 


"There are ... two complemen- 
tary categories of antitrust analysis. 
In the first category are agreements 
whose nature and necessary effect 
are so plainly anticompetitive that 
no elaborate study of the industry is 
needed to establish their illegality— 
they are illegal per se; in the 
second category are agreements 
whose competitive effect can only 
be evaluated by analyzing the facts 
peculiar to the business, the history 
of the restraint, and the reasons 
why it was imposed. 


“In either event, the purpose of 
the analysis is to form a judgment 
about the competitive significance 
of the restraint; it is not to decide 
whether a policy favoring competi- 
tion is in the public interest, or in 
the interest of the members of an 
industry. 


".. an agreement that ‘inter- 
feres with the setting of price by 
free market forces' is illegal on its 
face.... In this case we are 


an injunction terminating the un- 
lawful agreement. 

In defense, NSPE argued that the 
standard was reasonable because 
"competition among professional 
engineers was contrary to the pub- 
lic interest," "the practice of award- 
ing engineering contracts to the 
lowest bidder, regardless of quali- 
ty, would be dangerous to the pub- 
lic health, safety, and welfare," and 
certain practices by members of 
learned professions might survive 
scrutiny under a Rule of Reason 
even though they would be viewed 
as a violation of the Sherman Act in 
another context. 

The District Court granted the 


presented with an agreement 
among competitors to refuse to 
discuss prices with potential cus- 
tomers until after negotiations have 
resulted in the initial selection of an 
engineer. While this is not price fix- 
ing as such, ... it operates as an 
absolute ban on competitive bid- 
ding, applying with equal force to 
both complicated and simple proj- 
ects and to both inexperienced and 
sophisticated customers. .... On 
its face, this agreement restrains 
trade within the meaning of Section 
1 of the Sherman Act. 

"It may be, as petitioner argues, 
that competition tends to force 
prices down and that an inexpen- 
sive item may be inferior to one that 
is more costly. There is some risk, 
therefore, that competition will 
cause some suppliers to market a 
defective product. Similarly, com- 
petitive bidding for engineering 
projects may be inherently impres- 
sive and incapable of taking into 
account all the variables which will 


injunction against the canon, hold- 
ing that the ethical prohibition was 
"on its face a tampering with the 
price structure of Section 1 of the 
Sherman Act.” The Court of Ap- 
peals slightly modified the injunc- 
tion and affirmed the District Court 
judgment. 

The Supreme Court, on Writ of 
Certiorari, affirmed the judgment of 
the Court of Appeals. Justice 
Stevens wrote the opinion of the 
court, excerpts of which follow: 


The court added that "the prob- 
lem of professional deception is a 
proper subject of an ethical canon. 
But, the equation of competition 


be involved in the actual perform- 
ance of the project. 


"Based on these considerations, 
a purchaser might conclude that 
his interest in quality—which may 
embrace the safety of the end 
product—outweighs the advan- 
tages of achieving cost savings by 
putting one competitor against 
another. 


"Or an individual vendor might , 
independently refrain from price 
negotiation until he has satisfied 
himself that he fully understands 
the scope of his customers' needs. 


"These decisions might be rea- 
sonable; indeed, petitioner has 
provided ample documentation for 
that thesis. But these are not rea- 
sons that satisfy the Rule; nor are 
such individual decisions subject to 
antitrust attack." 


"The Sherman Act does not 
require competitive bidding; it 
prohibits unreasonable restraints 
on competition. . . ." 
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with deception, like the similar 
equation with safety hazards, is 
simply too broad.” 

It reiterated the statement of the 
Court of Appeals that “if the Society 
wishes to adopt some other ethical 
guideline more closely confined to 
the legitimate object of preventing 
deceptively low bids, it may move 
the district court for modification of 
the decree.” 


IMPACT 

What does all this mean for 
members of the American Institute 
of Architects? Initially, that the 
court’s decision has very little 
effect. The AIA signed a consent 
degree in 1972 on the same subject 
and is talking to the Department of 
Justice to insure that its ethical 
standards do not violate either 
antitrust laws or the Constitution’s 
First Amendment. The decision 
does not affect any existing or 
proposed architect-engineer selec- 
tion procedure or law of the federal 
government, any state or local gov- 
ernment or any private client. 

At the same time, the AIA 
executive vice president, David O. 
Meeker reaffirmed the belief of AIA 
that the selection of professionals 
on the basis of competitive bidding 
is not in the best interests of the 
; client. There was some hope that 
the court would indicate clear anti- 
trust guidelines for voluntary pro- 
fessional associations which adopt 
standards that are higher than the 
law demands for the public health, 
safety and welfare. This was not 
done. 

The AIA continues to work with 
the National Society of Professional 
Engineers and other engineering 
societies to establish legislative 
procedures for all levels of govern- 
ment procurement which would 
require that the selection and nego- 
tiation with architectural and 
engineering firms be based on 
those best qualified to do the job. 


HA 
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ADVERTISER'S LIST 


ALOHA STATE SALES 


AMELCO ELEVATOR 19 

AMFAC DIST. CO/DEROCHER n Remember using the shower at a Hotel 

AMFAC FINANCIAL 9 and the tiles—literally—coming off the 

С.С.Р.І. 20 walls? Remember the bowed tile walls in 

CAL-GA-CRETE HAWAII, INC. 17 the shower room at the new school... or 

CANOE HUT 27 around the swimming роо! at an 

COLUMBIA INN 27 otherwise beautiful resort? 

FLAMINGO RESTAURANTS 27 This is unsightly, unsanitary, 

GARDEN COURT 27 unsafe—and unnecessary. 

GASCO, INC. 23 Here's the cure—portland cement 

HAWAII MARBLE & GRANITE 10 mortar bed reinforced with metal lath. In 

HAWAIIAN ELECTRIC 4 even the most severe moisture conditions, 

HERTZ CORP. 16 ceramic tile installations on metal lath 

IMUA BUILDER SERVICES 28 and plaster walls normally last as long as 

EARL M. JORGENSEN CO. 2 the building. 

LA MANCHA RESTAURANT 27 Moreover, the metal lath base 

OFFICE THINGS 16 provides superior internal resistance to 

PACIFIC BUREAU FOR LATHING impact forces in heavy-use areas like 
& PLASTERING 25 gymnasiums, shower rooms and pool 

PAGODA 27 areas. 

PERMA-BRITE HAWAII, INC. 25 Call us for our bulletin on Ceramic 

PAUL RASMUSSEN, INC. 19 Tile Installations With Metal Lath and 

KEN SHIOI & CO. y Plaster. They offer the kind of quality you 

SMITTY'S PANCAKE HOUSE 27 may still remember.847-4321. 

T.R. COMPANY 11 

TERUYA RESTAURANT, INC. 27 | 

TILE, MARBLE & TERRAZZO 6 Plaster Information — Don Morganella 


WORD PROCESSING HAWAII PACIFIC BUREAU for 


LATHING & PLASTERING 
905 Umi St. — Rm. 303 Ph. 847-4321 


WHY REPLACE? 


LET US REFINISH! 


Why spend hundreds of dollars to replace your bathtub? Now 
you can restore it to bright, shiny, easy-to-clean, “like new" 
condition. Let Perma-Brite refinish your tub, shower, tile or 
other fixtures. We are experts at matching original colors, or 
we can provide a totally new look through the introduction of 
distinctive new decorator colors ... your tub can be re- 
finished in less than a day — and all work is guaranteed. 


М 


For Complete ) 4 


> 


information call Z^ 
"wr PERMA-BRITE HAWAII, INC. 
P.O. BOX 15912 
HONOLULU, HAWAII 96815 
DIAL 923-5726 
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OF 
HAWAII 


EDITION 


INCLUDES: 

* 77 changes in Hawaii Income Tax Law 
enocted by 1977 Stote Legislature 

* Changes to Hawaii Inheritance Excise tax 
lows 

* All Federal tax changes, including Tox De- 
duction and Simplification Act of 1977 

èe Recent court decisions, tax department 


information releases, Attorney General opinions 


* Directory of State and Federal tox offices in Hawaii 
* Specimen tax forms 


Authored by Russell S. Bock and Elliott H. Brilliant 
The only authoritative book on Hawaii taxes. 
$10.95 per copy, postpaid 
Order now to insure mailing immediately upon publication. 
Add $1.25 for Mainland delivery. 
Discounts available for 6 or more copies ordered at one time. 
PT TT TT TDII-DETEEEIDTPLIILLLL-LLLLzLzLL se l l l e l 
PLEASE PRINT 


- YD Crossroads Press, Inc. "rite I 
i P.O. Box 833—Honolulu, Hi. 96808 Company - 
i Please send —______ copies of 1978 edition of Addréss | 
i TAXES OF HAWAII at $10.95 per copy, postpaid. li 
"NM Payment enclosed ( ) Please invoice City atte Zip 


THE BUSINESS LUNCH 
CAN BE 
BETTER THAN EVER. 


At 
THE 


PAGODA «xa d 


отто RESTAURANT 


1525 Rycroft Street 
Phone 941-6611 


(gundir um 


OPEN 24 HRS. 
(except the wee hours of Monday morning) 


Early riser breakfast, Businessman’s lunch, 
Family style dinner, late evening snacks 


TOP OF THE BOULEVARD 
645 KAPIOLAN! BLVD. HONOLULU 


PANCAKE HOUSE RESTAURANT 


ntl 


BREAKFAST * LUNCH * DINNER * SNACKS 
Monday thru Friday 7:00 a.m.-8:30 p.m. 
Saturday & Sunday 7:00 a.m.-2:00 p.m. 

Ala Moana Shopping Center 
Shop 1235— Street Level Map 
Telephone 946-6442 


FAMILY STYLE DINING 


Luncheon qe from 11AM to 2PM, 
Monday thru Friday. Cocktails till closing 
at 10 PM. Light lunches on Saturdays. 
In the Davies Pacific Center, on 
Merchant and Alakea Sts. Phone 521-7133. 
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Carne Court 


RESTAURANT AND COCKTAIL LOUNGE 


SELF-SERVICE CATERING 
We prepare the food you want--you pick it 
up in non-returnable containers. An 
inexpensive way to host T.G.I.F. or pauhana 
parties, receptions. Or use our banquet 
room and facilities adjacent to the Garden 
Court Restaurant ot Alo Moana. 

Phone 941-2345 ext. 6006. 


LIBERTY HOUSE 


Ponfac COMPANY 


Now, we're open till 
midnight. 


We cordially invite you to come and enjoy our 
fine family dining during our new extended hours: 
Monday - Friday, 6 a.m. to midnight; 
Saturday, 8 a.m. to midnight; 
Sunday, 8 a.m. to 9 p.m. 


HEY River S 
(pteruya’s 75 к Sree 


Fashion Show 


Every Wed. 12 to 1 p.m. 


PRETTY WOMAN 
BOUTIQUE 


(at Peariridge Shopping Center) 


^ 


/ 
em ae 


Restaurant & Lounge 
2628 Waiwai Loop (Airport area) 


under new management 


Good thinas in store! 


A beautiful interior in Christopher Il at the 


Hyatt Regency 


From the casework and fixturing 
departments of IMUA have come some 

of the fine trappings that surround 4# 
Hawaii's shoppers as they browse оѓ 

buy. You compose the architectural 
ingredients, IMUA will translate your work 
in beautiful and convenient terms. Good 
ideas become good business 


Recommend us. You do yourself a favor 
And we, of course, appreciate the 
confidence. We work hard to earn it 


833-181 1 


BUILDER SERVICES, LTD. 


Plant. Warehouse. and 


855 Ahua St., HOROlUlU 96819 


